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Copyright, Legal Notice and Disclaimer: 
 

 
This publication is protected under the Copyright Act of 1976 and all other applicable international, 
federal, state and local laws, and all rights are reserved, including resale rights: you are not allowed to 
give or sell this Guide to anyone else. 

If you received this publication from anyone other than www.pawsomemedia.com, you’ve received a 
pirated copy. Please contact us via e-mail at support at admin@pawsomemedia.com and notify us of 
the situation. 

Please note that much of this publication is based on personal experience and anecdotal evidence. 
Although the author has made every reasonable attempt to achieve complete accuracy of the content 
in this Guide, they assume no responsibility for errors or omissions. Also, you should use this 
information as you see fit, and at your own risk. Your particular situation may not be exactly suited 
to the examples illustrated here; in fact, it’s likely that they won’t be the same, and you should adjust 
your use of the information and recommendations accordingly. 

Copyright © 2005 Kate McQuillan, Pawsome Media.  

All rights reserved worldwide. 
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Introduction 

Blogging has been a huge catalyst in the expansion of our Pet Sitting Business and has really 

made us stand out as leaders in our Industry. 

This can be the same for you, whether you have a Pet Sitting and Dog Walking Business, you 

run a Groomers, are a Dog Trainer or a Vet. 

Having tried lots of paid advertising, some of which had been very successful and some not so, I see 

blogging as something that is not only free but also gives us a chance to have a voice within our 

business. 

When I say that I mean that people are able to connect with me, and instead of being a faceless 

business I am able to get our story out there and let people know what type of person I am, what I 

believe in, what makes me passionate about my business and the type of service I offer my 

customers. 

Of course I am interested in the extra credit from Google and the fact my site will rank better in 

search terms, but the concept of being useful to potential customers through blogging really 

intrigues me. 

There are a few things you should know about blogging for your business 

 It is something that can be done with very little investment. Most websites have a blog, it’s 

just people don’t really use them. If you don’t have one you can easily add one to your 

website, or get someone to help you. 

 You can start immediately. Nothing really is stopping you from writing that first article – only 

maybe you! 

 You don’t have to be perfect. If you read a lot of big bloggers stories they will tell you that 

some of their first blog posts were terrible. I know looking back some of my first blogs were 

awful, and going forward I am sure there will be lots that still are not great. That’s ok – just 

accept it, and make them as good as you can. 

In this guide you will learn 

1. The purpose of a blog 

2. Reasons you need a blog 

3. What to blog about 

4. How to Structure your blog 

5. How to Promote your blog 

Plus there will be exercises for you to complete as you go along. 

So let’s get stuck in and if you have questions along the way then feel free to email me at 

kate@pawsomemedia.com 

 

mailto:kate@pawsomemedia.com
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Chapter 1 

What is a blog? 

Dictionary.com describes a blog as  

“a website containing a writer's or group of writers' own experiences,observations, opinions, etc., 

and often having images and links to other websites.” 

I think sometimes people over complicate blogging. For me a blog is a place to share experiences, 

observations and information that you feel will be useful to your potential clients.  

It is not is a place for you to announce news about your business, show off your successes or 

generally brag about how great you are. Of course share this information with your clients, but in 

the back of your mind you should always be thinking how you can present this information in a 

useful way for them. 

For example, you have just implemented a new online booking system. No-one wants to read an 

article all about the software and how it is built on a certain platform and integrates into your site 

and will make your life much easier. 

 Instead what they are interested to hear is how it will make their life easier and how much more 

convenient it will be for them. 

Do you see the difference, one article would be all about you and the other is all about your 

customers! 

 

Where should your blog be located? 

FACT – Your blog should be located within your own hosted website. 

A blog is the foundation of your social media strategy, it is where you are building all your content, 

so do not build it on someone else’s platform. 

If you are renting your site make sure you can take all that content and the template you have built 

it on with you in the event that you want to move it somewhere else.  

Tip- Make sure your Wordpress site (including your blog) is backed up regularly. 
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Chapter 2 

4 Reasons You Need A Blog 

In today’s competitive market there is no room for companies that have static websites with only a 

few pages. Unless they are adding fresh ‘content’ to their website every day/week/month then they 

will just get left behind. 

Don’t be afraid to fail at blogging. The only way you can fail is if you don’t start.  

Consider these reasons why it’s a must that you have a blog. 

#1 Be an Authority 

As a business owner you need to present yourself as an authority in your business, someone who 

people can trust because you are knowledgeable in your field.  

Consider this - If you were a potential customer looking at 2 different businesses to provide service 

then you are more likely to choose the company that looks knowledgeable. Knowledge makes you 

appear more trustworthy and people will feel more confident that you can do a good job. 

#2 Educate  

People like information and they want to learn about the service they are using. They want to know 

how you do things, why you do things, what you do in every possible situation, how their fur baby is 

going to be loved and kept safe. 

Think of every worry or concern a pet parent might have and then educate them about how you 

handle those situations. What you are doing is putting your clients at ease when they leave their 

pets in your care. 

Tip – Cover these things before you provide services. You are doing yourself a huge favour if you 

do. Imagine informed, stress free pets parents confident that you can do a good job. 

#3 Answer Questions 

Your customers have questions, so it makes sense that you would answer them. Imagine the next 

time a customer asks a question you can send them an article which directly tells them everything 

they want to know.  

How much quicker, easier and more professional would that be? 

You also need to have those questions answered for Google. If a potential customer is looking for 

the services you offer then they will type the question into Google. Whoever answers that question 

then their article will appear in the search results. 

Tip - If you don’t answer these questions your competitor will. 
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For example, a client is looking for a Groomer in New York City. They type Groomer New York City 

into Google and the Google results bring back all the websites and articles that they think are a good 

match for that query. You NEED to be in those results Google returns. 

Video – Watch this video to understand how powerful Google really is 

 

#4 Build your following 

Social Media followers are important to get the word out about your business, but you need to 

consider what you would do if, for example, Facebook closed tomorrow. 

Would you have any way to connect with your followers if you didn’t have a blog? A blog allows you 

to invite all those Social Media followers into your house. Then you can get them onto your email list 

to receive regular blog posts from you. 

Tip - Get people interested in what you have to say and they will be a follower for life. 

Exercise – Sit down and consider why you want to blog. What is it that is going to drive you to 

produce those blog posts when the sun is shining and you have other things that you need/want to 

do.  

  

http://pawsomemedia.com/what-should-i-blog-about/
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Chapter 3 

What To Blog About 

This is probably the thing that puts people off blogging. They just have no clue what to write about.  

Really though it’s not that difficult. If you start by answering every question you have ever been 

asked about your services, then you probably have enough blog titles for at least a year’s worth of 

blogs. 

And remember you can answer the same questions more than once with different titles.  

Tip -Think about it – not everyone asks questions in the same way. 

For example, How Much Does A Dog Walker Cost? What Is the Cost of Dog Walking? Where Can I 

Get Cheap Dog Walking? What Is The Cost Of A Dog Walker In X City? How Much Does It Cost For A 

One Hour Dog Walk? 

Tip - These are all the same right? Just asked in a different way 

The same applies to Groomers, Vets, Pet Sitters or Dog Trainers. (Just replace the word Dog Walker in 

the example above with your profession) 

 

Follow these simple steps to help you get started on the path to blogging 

success. 

#1 Determine Your Ideal Customer 

The first thing you need to decide is who your ideal customer is. Who is it that you WANT to work 

with every month, what type of personality do they have, how old are they, what is their lifestyle, 

what’s important to them.   

It’s not enough to say that your ideal customer has pets. You need to get specific about the type of 

people you want to attract. I know I want people with disposable income who work long hours and 

travel a lot. Mostly they are females that book the services, they love their pets and want the best 

care for them. 

Exercise – Get the ideal customer template and fill it in. This will help you with all areas of your 

business – advertising, website design, how you speak to customers and which buttons to press 

when you talk to them. 

It’s important to do this as you need to be writing for your ideal customer – not you. Remember you 

might not be your ideal client and that’s ok.  
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For example, you might like long, detailed informative articles – the more information the better for 

you. But if your ideal customer is a busy working mum with lots of pets who is short on time, then 

they will NOT have the time or interest to read your weekly novels. 

 

#2 Make a List Of Titles 

Make a list of business services that you offer. For example, Pet Sitting, Dog Walking, Overnight 

Visits, Grooming, Nail Trips, Health Checks, Vaccinations etc. 

Under each of these write down your most frequently asked questions. If you can’t think of any 

(which I am sure you can) then go back over old emails and contact forms. These are the questions 

people are asking you. You should be able to do 50 in no time! 

Tip – Use the free online app Evernote to write down ideas you have for titles as you go about your 

business every day. If you don’t like apps then use a notebook. You will be surprised when an idea 

pops into your head. 

FREEBIE – Check out my Free Gift To You – 36 Blog Titles To Write Today! 

 

#3 Places to Get Inspiration For Your Blog 

A) Contact with clients 

Sometimes when you are chatting with clients they ask you questions about your services, about 

pets in general or your policies for certain services. Write these questions down. You might not be 

able to think of anything to write in the article now, but bank it for later. The more ideas you have 

the easier it will be to fill your content library. 

 

B)  Your staff 

Your staff members come into contact with clients and their pets every day. So they get asked 

questions or come across problems all day long. 

For example, maybe you receive a call from a staff member asking you what to do as the house 

alarm is going off. That’s another idea for a blog article – What Your Pet Sitter Will Do If Your Alarm 

Goes Off? or How Your Pet Sitter Can Keep Your House Safe? 

Or maybe they see that a new puppy is chewing and their owner asks what toys would be good for 

them. Another blog article idea – A Groomers Top Tips To Stop Your Puppy Chewing or Games Your 

Pet Sitter Can Play With Your Puppy. 

Tip – Get your staff to submit a list of questions that they get asked each week/month. You could 

even reward them for writing blog posts for you. 
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C)  Pet related news stories 

 

There are stories in the news all the time about pets. These can be a great source of inspiration for 

your own blog. Pick the really newsworthy ones and write about those. Don’t just re-hash the article, 

but instead take an interesting slant on the article. 

For example, maybe you read an article about a dog being stolen from a Dog Boarding Facility. A 

blog title could be ‘How Your Pet Sitter Keeps Your Pets Safe’ – where you reference the news story 

and then talk about the steps to take to keep pets safe. 

Or maybe you hear of an outbreak of sick dogs at a local Dog Boarding facility and you decide to 

write ‘How To Keep Your Dog Safe From Illness At A Boarding Facility’ 

 

D) Every day events 

Tip – There are blog ideas all around you! 

Maybe you are out walking your own dog and step in dog poo! Now you have an article –‘ 5 Reasons 

Every Dog Owner Should Pick Up Their Dogs Poo’ or ‘Will My Dog Walker Pick Up My Dogs Poo’ 

Maybe your cat gets really dirty out in the garden and you write an article titled ‘3 Steps To 

Grooming Your Cat At Home’. 

Or maybe you are at the Pet Store and see some great offers on Pet Foods and Toys, why not write a 

feature about that store and the great offers they have. Maybe ask the owner if they would offer a 

discount to readers of your blog if you give them a mention in the article. 

 

E)  TV Shows – not necessarily pet ones! 

A comment on a TV show can spark an idea for a blog post. Maybe a documentary on crime might 

spark an article on ‘How Pet Sitting Can Keep Your Home Safe’ or you are watching a cookery 

programme and then write an article ‘How To Make Homemade Treats For Your Dog’ 

Tip - Anything that is to do with pets will be of interest to your ideal customers - so be creative. 
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#4 How often to blog 

The key to deciding how often to blog is to stick to whatever you decide. If you say you are going to 

blog every day (which is a massive task for one person and I would not recommend it) you need to 

commit to that.  

I would recommend starting with twice a month and seeing how you go with that. You could pick a 

day each month to sit down and write your blogs for the month and then schedule them to come 

out in your wordpress blog at certain times of the month. 

 A lot of people pick a day to publish their blog, for example every Tuesday morning so that their 

readers know when their blog is coming out. 

You don’t have to be that specific – but do be consistent. Once you have a loyal following they will 

be waiting for your blogs to come out. 

 

#5 Developing Your Style 

When you are writing your blog you should write the way that you speak so that there is a consistent 

tone to your blog. Don’t try to sound smart and make the tone of the blog too heavy. 

Obviously it’s important to try and make sure the grammar and spelling is good, but the most 

important thing is content and what you have to say. 

Do not put off blogging because you think you are not a good writer. Practice Makes Perfect! 
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Chapter 4 

Structuring Your Blog 

It’s really important to have a good structure to your blog posts. You want your blog posts to attract 

your ideal customers, be easy to read and informative. 

Freebie – Print off the Blog Planning Sheet – this will help you plan your blogs when you first get 

started. 

#1. Good Title 

Your blog should have a good title. You need to let people know why the article would be useful for 

them and make sure that they feel compelled to read it. 

I would recommend that you use the questions you are answering as the title to your blog. For 

example if you get asked how much your services costs all the time then make that the title as those 

are the questions that people will be entering into Google.  For example, ‘How Much Does It Cost To 

Get My Dog Groomed’,’ How Much Does A Dog Walker Cost’ or ‘How Much Are Annual Vaccinations 

For My Dog’. 

Smart and witty titles might make people curious to click on the link, but Google won’t understand 

what the article is about. Keep it simple! 

FREEBIE – Check out my Free Gift To You – 36 Titles Blog Titles To Write Today! 

 

#2. Use of keywords 

Don’t stuff your article full of keywords. It will be obvious to your readers and won’t be an enjoyable 

reading experience for them. Pick one keyword per article that you can naturally include in the 

article. 

For example if your key word is Pet Sitter then you want to have that in the title, near the start of the 

article and a few times throughout. 

If you are writing about being a Pet Sitter it will naturally be in the article a number of times, so 

don’t worry too much about it. 

What isn’t right is when you are writing about Dog Collars and you mention Pet Sitting in every other 

sentence! Not cool! 
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#3. Layout and Style 

People are generally short on time, so keep that in mind when writing your blogs. No-one is going to 

read the War and Peace of the Pet Care world on your blog. They don’t have time and they are 

probably not that interested. 

Start the article will a really compelling sentence that will make people want to read the rest of it. 

Make them curious to find out the answer to their question. 

Lists and Bullet points are really good as they break the text up and make it clear what the article is 

about. People love numbered lists. 

For example, 5 Tips For Hiring A Good Groomer/Pet Sitter/Vet/Dog Trainer would include 5 Tips 

numbered 1-5 with bold headers showing what each tip is. 

Make the blog post easy to scan. If someone can’t tell in the first 5 seconds what they are going to 

learn from your article then they are gone! You have lost them to the next article on Google which is 

quick and easy to read. 

Make sure you make it easy for people to share your blog posts. Get a set of social sharing icons 

installed on you blog so people can share your articles with their friends. 

 

#4. Images 

Good images are so important to enhance your blog. We live in a very visual world and it is the 

image that will catch the attention of your readers. Don’t neglect picking a good image. 

Your image should be: 

 Good Quality – no blurry images 

 Have a Good Background – we don’t want to see peoples  laundry, dirty dishes or untidy 

workspace in the background 

 Sized correctly for Facebook so when you share you blog post the image fills the entire 

timeline. 

 Labelled Correctly – Get your keywords in the file name of the image and complete the Alt 

Tag 

Tip – Get permission to use photos of clients pets. You can include a release form or have them tick 

a release option when they book online. 

 

If you don’t have time to make good images you can order them online through Pawsome Media 

  

http://pawsomemedia.com/services/social-media-images/
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#5. Call to Action 

If you don’t tell people what to do, then they will do nothing. That’s a FACT! 

So you need to end your article with a question or an action that they need to take, for example 

What do you think? Do you do this? Get In Touch To Find Out More. 

NOT – Buy my stuff now! 

 

#5. Comments 

Decide if you want to allow comments on your blog. 

If people are commenting on your blog make sure you moderate the blog posts and reply to every 

comment. It’s important to make time to do this to show you are interested in your readers. 

 

#6. Plugins 

You should have the following plugins added to your blog 

 Social Share Buttons 

 SEO Plugin – Yoast or similar 

 Related Posts  
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Chapter 5 

Promoting your blog 

Once you have written your blog then this is where the work starts to get it in front of as many 

people as possible. I actually think this is probably the most important part of blogging.  

I would recommend that you pick 2-3 social media platforms to promote your blog articles to get 

you started. Social Media can take up a lot of time, so pick the platforms that your ideal customers 

are on. 

Don’t be distracted by the latest Social Media platform – stick to your plan 

Once you have mastered that platform and you have learned how to use scheduling tools to 

automate your posting schedule then move on to the next platform. 

Here are some tips to help you get started with promoting your blogs on each platform. 

Facebook 

 Make sure that your image is sized correctly so the image in your blog shows in full size on 

the Facebook timeline. 

 Write an engaging comment to get people to click into the article 

 Ask a question, for example’ Do You Worry About Your Home Being Safe When You Travel 

Away?  Find Out How Your Pet Sitter Can Make Sure Things Are Safe! Learn more….’ 

 Make sure you reply to ALL comments personally. 

 

If you don’t have time to make good images you can order them online through Pawsome Media 

 

Twitter 

 Keep your updates short. The shorter the better as it allows people to make a comment 

when they Retweet your Tweets. 

 Use Hashtags. 

 Never link Facebook To Twitter. 

 You can Tweet your blogs more often on twitter as it moves so quickly, but make sure you 

vary your comments. 

 If the story is newsworthy then Tweet it to the papers in your area. 

 If you think that a customer might be particularly interested in your article then Tweet it to 

them with a personalised message. 

 

 

 

http://pawsomemedia.com/services/social-media-images/


Blogging For The Pet Industry Beginners Guide 
 

15 

  www.PawsomeMedia.com 

Pinterest  

 Don’t make your Pinterest account just about you. Pinterest is a place to share other peoples 

content as well. 

 If you want to really stand out on Pinterest then make images that are sized for Pinterest 

 Make sure your images are named correctly so the correct details appear on Pinterest when 

someone pins your article. 

 Create imaginative boards on Pinterest to attract your ideal customers. 

 Follow people on Pinterest in your area and re pin their pins. 

 Pin little and often 

 

Instagram 

 While Instagram doesn’t let you link out to specific blogs you can use the link in your bio for 

this. Just create an Instagram image with your blog title, tell people what it is about in the 

comments and tell them the link is in your bio. 

 Use fun apps to create your images, such a Wordswag 

 Engage with other Instagram users, follow, like and comment on their posts. 

 Make good use of Hashtags and the Geo Tagging for local businesses. 

 

Google + 

 Share your blog posts to Google + as you write them for extra Google Love! 
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36 Blog Titles You Can Write Today! 

To get the best results remember all the tips that I have mentioned in the ebook when you 

are writing these blog posts. 

36 Blog Titles To Write for A Pet Sitting And Dog Walking Business 

1. How Much Does A Pet Sitter Cost 

2. Top 5 Benefits of Using a Pet Sitter 

3. Pet Sitting Versus Kennels 

4. Pet Sitting Versus Catteries 

5. The Advantages of Using A Pet Sitter/Cat Sitter/Dog Minder 

6. Who will my Pet Sitter Be? 

7. How Do I Know My Pet Sitter Visited My Pets? 

8. What Type of Pets Does A Pet Sitter Take Care Of? 

9. Is it safe to Use a Pet Sitter? 

10. What Does A Pet Sitter Do? 

11. How Can I Trust A Pet Sitter? 

12. Checklist For Hiring A Pet Sitter 

13. What Makes A Good Pet Sitter? 

14. 5 Reasons Your Cat Will Love A Cat Sitter 

15. Do I Need An Overnight Pet Sitter? 

16. Can You Sleep Over With My Pets? 

17. How Much Does A Dog Walker Cost? 

18. When Should You Hire A Dog Walker? 

19. Benefits of Hiring A Dog Walker 

20. How Can I trust My Dog Walker? 

21. Solo Dog Walks versus Group Dog Walks – Which is Best? 

22. Where Will My Dog Walker Walk My Dog? 

23. How Long Is A Dog Walk? 

24. Will My Dog Walker Walk My Dog In The Rain (or Snow, Wind, Hot Weather)? 

25. How Do I Know My Dog Is Safe With My Dog Walker? 

26. Checklist For Hiring A Dog Walker 

27. 5 Things Every Dog Walker Should Take On A Dog Walk 

28. Dog Walker Wanted – Why Your Dog Is Barking For A Dog Walker? 

29. Can I Have My Dog At My Wedding? 

30. How Do I Know My Pet Sitter/Dog Walker Will Keep My Key Safe? 

31. What Happens If I am Delayed Returning Home From My Trip? 

32. How Will I Know My Pets Are Safe While I Am Away? 

33. What Happens If My Pet Sitter/Dog Walker Gets Sick? 

34. How Your Pet Sitter Can Make Your Home More Secure 

35. The Dangers Of Using An Online Directory To Find A Pet Sitter 

36. 5 Reasons You Should Never Choose A Pet Sitter/Dog Walker Based On Price 
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36 Blog Titles To Write for A Dog Training Business 

1. How Much Does A Dog Trainer Cost 

2. Top 5 Benefits of Using a Dog Trainer 

3. Dog Trainer Versus Training Your Dog Yourself 

4. Does My Dog Need A Dog Trainer 

5. The Advantages of Using A Dog Trainer 

6. Who will my Dog Trainer Be? 

7. How Do I Know My Dog Trainer Is Good At Training Dogs? 

8. What Type of Dog Does A Dog Trainer Work With? 

9. What A Dog Trainer Can Be Good For You And Your Dog. 

10. What Does A Dog Trainer Do? 

11. How Can I Trust A Dog Trainer? 

12. Checklist For Hiring Dog Trainer? 

13. What Makes A Good Dog Trainer? 

14. 5 Reasons Your Dog Will Love A Dog Trainer 

15. Do I Need A Dog Trainer? 

16. What Type Of Dog Training Methods Do You Use? 

17. How To Choose The Best Dog Trainer For My Dog 

18. How Many Dog Training Sessions Will My Dog Need? 

19. Will My Dog Be Stressed By The Dog Training? 

20. Who Should Train My Dog? 

21. Will My Dog Trainer Come To My House? 

22. Which Is The Best Dog Trainer In X City? 

23. What Happens If You Can’t Train My Dog? 

24. Do You Guarantee You Can Train My Dog? 

25. What Qualifications Should A Dog Trainer Have? 

26. How To Stop My Dog Pulling On The Lead 

27. How To Improve My Dog Recall 

28. What Treats Should I Use To Train My Dog? 

29. How To Train My Dog To Stop Barking 

30. How To Stop My Dog Chewing 

31. How To Crate Train My Dog 

32. How To Potty Train My Puppy 

33. Do I Need To Socialise My Puppy? 

34. How To Teach My Dog To Stay 

35. How To Train My Dog To Sit 

36. 5 Tips To Stay Consistent With Your Dog Training 
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36 Blog Titles To Write for A Grooming Business 

1. How Much Does A Groomer Cost 

2. Top 5 Benefits of Using a Professional Groomer 

3. Profession Groomer versus Grooming At Home 

4. The Advantages of Using A Groomer 

5. Who will my Groomer Be? 

6. How Do I Know My Groomer Will Look After My Dog? 

7. What Type of Pets Do You Groom? 

8. Is it safe to Use a Groomer? 

9. What Does A Groomer Do? 

10. How Can I Trust A Groomer To Take Care Of My Pets? 

11. Checklist For Hiring A Groomer 

12. What Makes A Good Cat/Dog Groomer? 

13. 5 Reasons Your Cat/Dog Will Love Getting Groomed 

14. Do I Need To Get My Dog Groomed? 

15. Can You Groom My Cat? 

16. Where Can I Find A Groomer In X Town/City? 

17. When Should You Hire A Groomer? 

18. What Products Will My Groomer Use On My Dog? 

19. How Often Should I Get My Dog Groomed? 

20. Solo Groomer versus Grooming Business – Which is Best? 

21. What Size Dogs Do You Groom? 

22. How Long Does A Groom Take? 

23. Do I Need To Get My Dog Groomed In The Winter? 

24. How Do I Know My Dog Is Safe At The Groomers? 

25. What Happens If My Dog Gets Sick At The Groomer? 

26. Can I Leave My Dog At The Groomer While I Go To Work? 

27. What Happens If My Dog Bites The Groomer? 

28. What Happens If My Dog/Cat Won’t Let You Groom Them? 

29. How Do I Know If My Groomer Is A Professional? 

30. Will A Groomer Be Able To Groom My Matted Dog? 

31. Can A Groomer Groom My Puppy? 

32. Top 5 Benefits Of Regular Grooming 

33. How Your Groomer Can Make Your Pets Happier 

34. The Dangers Of Using An Unlicensed Groomer 

35. 5 Reasons You Should Never Choose A Groomer Based On Price 
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36 Blog Titles To Write for A Veterinary Business 

1. How Much Does A Vet Cost? 

2. Why Are Vets Bills So Expensive? (trust me this will get a lot of traffic) 

3. How To Choose A Vet 

4. What Makes A Good Vet? 

5. The Advantages of Using A Vet On A Regular Basis 

6. Who will my Vet Be? 

7. How Do I Know My Vet Will Look After My Pets? 

8. What Type of Service Does A Vet Offer 

9. What Qualifications Does A Vet Have? 

10. How To Find A Vet In X City/Town 

11. The Top 5 Vets In X Town/City 

12. How Can I Trust A Vet To Take Care Of My Pets? 

13. Checklist For Hiring A Vet 

14. Can I Leave My Pet At The Vet All Day? 

15. Do I Need To Book An Appointment to See The Vet? 

16. What Services Does A Vet Offer? 

17. How Often Do I Need To Visit The Vet? 

18. Can The Vet Cut My Dogs Nails? 

19. What To Include In A Pet First Aid Kit? 

20. Why Does My Dogs Breath Smell? 

21. Do I Need To Get My Pet Microchipped? 

22. What If Something Happens To My Pet At The Vets? 

23. Should I Spay Or Neuter My Pet? 

24. Which Vets Offer Emergency Care For My Pets? 

25. Will My Pet Insurance Cover My Vets Bills? 

26. 5 Tips For Dental Care For Your Pet 

27. 6 Ways To Exercise Your Pets 

28. What Facilities Are Available At The Vets? 

29. What Type Of Food Should I Feed My Pets? 

30. Is My Pet A Healthy Weight? 

31. 5 Tips To Help My Pet Lose Weight 

32. 3 Checks Your Vet Can Carry Out To Check Your Pets Health 

33. 5 Dog Toys Your Puppy Will Be Wagging His Tail For 

34. When Should I Worm My New Puppy? 

35. 3 Treats Your Dog Will Be Barking For 

36. 5 Services You Didn’t Know Your Vet Offered 
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Blog Template 

Title  

 

Keyword  

Image Details  

Information To 

Include In The Blog 

What are your 5 Tips, 

3 Things they should 

know, 5 Reason For X 

List out the headings 

and brief outline 

 

 

 

 

Call To Action 

What questions are 

you going to ask, or 

directions are you 

going to give, at the 

end of the blog?You 

need to tell people 

what you want them 

to do. 

 

Plan For Social Media 

When and where to 

share – status updates 

/ questions to ask to 

encourage 

engagement etc. 
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How To Determine Your Ideal Customer 

These are a few questions to get you started on determining who your ideal customer is. 

Add in as much information as you can  - this is going to help in so many areas of your 

business. 

Male/Female  

Age  

Where do they vacation? 
 
 

 

What is their job? 
 
 

 

What is their disposable income? 
 
 

 

Do they have Family? 
 
 

 

How many pets do you they 
have? 
 
 

 

How to they treat their pets? 
 
 

 

What cars do they drive? 
 
 

 

Where do they live? 
 
 

 

What motivates them? 
 
 

 

What do they do in their spare 
time? 
 
 

 

What else do you know about 
them? 
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Congratulations! 
Well done! You are already so far ahead of your competition as you have bought, downloaded and 

read this Blogging Guide. 

Now it is time to take some action and start your first blog post. 

I have some great resources for you: 

1. You can read articles about blogging here 

2. Visit my youtube channel for instructional videos here 

3. Join the Private Facebook Group here 

4. Ask Me Questions here 

Still Need Help?  

That’s Ok! 

Maybe You Want to Talk Things Through In Person? 

No Problem! Book a Blogging Consultation Here 

 

Have A Pawsome Day!! Kate  

 

http://pawsomemedia.com/blog/
https://www.youtube.com/c/KateMcQuillan1
https://www.facebook.com/groups/SocialMediaPetIndustry/
http://pawsomemedia.com/contact-us/
http://pawsomemedia.com/services/blogging-pet-industry/

