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Social Media Strategy Guide 

As a business owner, it’s impossible for you to ignore social media. People are chatting on different 

platforms all day long and in order to create relationships with your ideal customers, your business 

must be part of that community. 

Most businesses fail on social media because they don’t have a plan. They are trying to be 

everything to everyone, on every social media platform, and they are not satisfying anyone. It simply 

takes up too much of their time and they don’t see any benefit from it. 

Why Is Social Media So Important? 

Social media allows you to get to know your customers and to build a relationship with them. 

Depending on the structure and the location of your business, you might not get to see them every 

day.  

By using social media effectively, you can connect with your customers daily. You can see what they 

like to do, who they hang out with, and what makes them tick. It’s a chance to get an insight into 

your ideal customers. 

Not only can you talk to existing customers, but it also gives you a chance to reach out to new 

customers and for them to find you. By building your brand, you are making more potential 

customers aware of your services. People will come to recognise you as a thought leader in your 

field, which gives you a lot more credibility when they are looking for your services. 

What Makes A Good Social Media Account? 

 Consistency is key 

Consistency is probably the biggest factor in your success when it comes to social media. It’s not 

about flooding your account with posts; it’s about being consistent in what you do.  

So that might be that you can only commit to posting on your chosen social media platforms 

once a day. And that is fine as your followers will know to expect that. 

There is nothing worse than looking at a Facebook page that was active for a week and then 

nothing for a month. What does it tell me about you and your services? Does it have a positive 

impact? Will your followers be loyal if they don’t know when to expect a post from you? 

Consistent posting will pay off in the long term. It takes time to build a following, so being 

consistent even when no one is responding is key. Keep at it and the rewards will come. 

 Unique and Useful Content 

When you post on any social media platform, you should consider whether your post offers 

value to your followers. 

It should either inform or entertain them. Not every post should be about you and your business 

and, most of all, it should be unique to you. Don’t copy other people’s content. Of course we all 

see things and get inspired by them, but you should always stamp your own personality on 

everything you do. 

Make everything something your followers will love. You won’t get it right all the time – but the 

more you get to know them, the more you can provide more of the content that they love.  
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 Strong Imagery 

A picture is worth a thousand words! Ever heard that? Well, it is absolutely true. People engage 

more with images, whether it is an image added to a status update or an image with text 

overlay. 

Social media moves so quickly that unless you are catching the attention of your followers with 

strong imagery then it is likely you will just get lost in the crowd. 

Make sure your images are strong, clear, bright, engaging, and branded! Think about colours, 

styles, fonts, and sizing. It all adds to the professional image you want to portray. 

 Engagement 

Engagement is a must – it’s vital that your followers feel that you are interested in them. If a 

follower takes time to comment on your post or to reply to a tweet, make sure you reply 

personally.  

Social media is all about being social, so if you don’t acknowledge the comments, likes, shares, 

and retweets then people will stop bothering making comments. However, if you encourage 

conversations then they will get to know, like, and trust you.  

They will want to do business with you. 

How Do I Create My Social Media Strategy 

1. Pick your platforms. 

You don’t need to be on every platform, but you do need to be where your ideal customers are. 

Pick 2-3 platforms to get you started and do them well.  Start with one, master it, and then move 

on to the next.  

2. Make sure your social media profiles are filled out correctly. 

Fill out your profiles, add your profile pictures and all the details about your business. It’s 

important you use the keywords that represent your business in your bios.  

Make sure people understand what you do and that they can easily go to your website from 

your social media pages.  

3. Find your voice – the tone of your account. 

What do you want people to think of your brand? Do you want them to perceive you as a hobby 

business or a professional business that they can trust? 

You only get one chance to make a first impression and with lots of other companies offering 

similar or the same services in your area you need to make your brand stand out. 

Don’t do the same as everyone else. Yes, funny pictures and rescue stories have their place in 

your strategy, but your social media pages need to make it very clear to people what you do. 

4. Decide what content you want to create. 

This takes a bit of trial and error to see what your followers respond to best and it also can 

depend on the platform. Following the 80/20 rule, (80% about your customers and 20% about 

you) is a good guide. 
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It’s also key you have strongly branded images and a mix of posts. Educate and entertain your 

followers, and create posts that they will want to engage with. 

5. Determine the best time to post it. 

Think about when your followers are online and use your analytics to see the best times to post. 

See when your posts get the most engagement and post more at that time. 

It’s worth spending this time to do some analysis. It’s not going to be very social if there is no-

one around to be social with! 

6. Can you automate any of the work? 

As a busy business owner, I think automation is key, if it is done properly. Posting the same 

things on every platform multiple times a day is not a posting strategy; it is just spamming 

people. But using a scheduling tool to help you get regular content out is a sensible move. 

There is no need to pay someone to sit posting things for you. There are plenty of software tools 

out there you can use to help automate things, giving you time to concentrate on engaging once 

people do comment. 

7. Test, analyse, and repeat. 

Always test what you are doing. Try new things and see how your followers respond. Make sure 

that you are engaging and doing more of what they love. 

Once you know what works then do more of that. It really is that simple! 

Common Concerns 

Why am I getting no results? 

If you feel your social media is not ‘working’ then consider some of the following questions: 

 Have you been consistent for at least 6-12 months? 

 Are you posting things your followers enjoy engaging with? Are you engaging with their 

comments? 

 Are you driving customers back to your website? Have you checked your analytics? 

 Is your content unique? Does is stand out and represent your brand well? 

 Are you on the right platform?  

 

What happens if people are negative about my posts? 

It’s a fact of life that not everyone will love what you do or what you say, and social media gives 

people a platform to be open about that. People tend to be more vocal on social media than they 

would be if they were standing in front of you. 

Here are a few tips to handle it. And if you are unsure how to respond I advise taking a step away 

from the situation and reply later. Once you have posted your response on social media, there is no 

taking it back. 

1. Empathise with them. Tell them you are sorry they feel that way. 
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2. Explain you would like to resolve their issue and ask them to private message or email them. 

Get a phone number and call them – a phone call is much better and is usually a quicker way 

to resolve things. 

3. Take it offline as quickly as possible.  

4. Resolve the issue and hopefully in time you can turn them into a raving fan. 

 

Social media for your business doesn’t need to be hard work – in fact, it should be fun. Create a 

strategy that works for you and enjoy engaging with your customers and becoming a pet industry 

leader in your community. 
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